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WARC: Marketing & Advertising Research

Introduction

The WARC (World Advertising Research Centre) database contains over 25,000 articles, case studies, research reports
and conference papers for a wide number marketing, advertising and media communications topics. Data is drawn from
more than 30 leading content sources worldwide including Admap, International Journal of Advertising, ESOMAR and
Journal of Advertising Research.

Use WARC to locate research on a wide number marketing, communication and advertising areas such as:

¢ Advertising Expenditure/Statistics/Research Account Planning

¢ Agency/Brand/Company Profiles ¢ Brand Value/Evaluation

 Brand Profiles * B2B Marketing

* Campaign Case Studies » Company/Brand Case Studies

e Company Profiles * Consumer Target Groups

¢ Customer Satisfaction/Loyalty/Relationships ¢ International Marketing

¢ Marketing Communications ¢ Media Planning/Buying/Research
¢ News & Events * Packaging and Labelling

¢ Pricing & Pricing Research

/

’ How can WARC.com help me?

WARC's comprehensive marketing intelligence is used by global marketing, advertising, media, research and academic
communities. Use WARC data to:

e Substantiate marketing ideas, concepts & strategies

e  Examine latest market developments, current thinking, theories and best practice
¢ Keep up to date with latest news and events

¢ Analyse major brand owners market positions and marketing strategies

\ ¢ Identify growth opportunities for marketing briefs/pitches

AN

’ Accessing WARC
e WARC can be accessed via the Electronic Resources section of the MBS Library Website:
http://www.mbs.ac.uk/library

e Select “Databases”, “Markets and Sectors”
! Note: Your University “Central” username and password is required for off-campus access

-

Search Tips

e Use the Basic or Advanced search to search across all content
or
*  Use the Navigation menu to view content by topics/sub-topics

o

http://www.mbs.ac.uk/library




Searching WARC

Basic /Advanced search

MBS Library Service

’ Basic Search

Advanced Search

-

e Enter keyword/s in search box and select options to search across all content or selected categories.
® Select Go
® Use filters on results screen to filter by type of publication, date range, region, industry sector, brand or source

e Use the Advanced search to set further search options eg: date, source of publication
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YOUR CURRENT REFINEMENTS:

lobal /USA / Asia

About U=

social media ‘ Le

CASE STUDIES TOPICS & TRENDS NEWS & OPINION

Home = Forecasts & Data

Forecasts & Data

Waic's Forecasts & Data section contains the latest advertising expenditure data
frorm 20 global markets, a comparison of global media costs and adspend forecasts
for 12 key countries {view what we cover]. Alongside this you will find a wide range of
media usage statistics and useful benchmarking tools to help with the budget-sefting
process.

Articles Research Papers

All (10 Case Studies

1-10 of 1,609 for "social media” @

Results:

Sort by:

REFINE YOUR RESULTS BY:

Search Within

Enter a search term:

@ within results

Date range

From 1996 10 2011

0

1 Movies via social media - Warner Brothers partners with
Facebook
Narm dohnston, Mindshare, March 2007
This brief article offers an overview and topline analysis of Warner Bros
Entertainment's recent announcement that it will begin renting and
ultimately selling films through Facehook. View Summary

O Hew search

FORECAST3 &1

Expenaiture Report

The most in-depth
source of UK
adspend data

{Separate subscription required)

Charts

Elz 33567 MNext

Filter by type of
publication

Introducing COBRAs: Explo
social media use

Danigl G Muntinga, Marolain Maorman ane Ecith G Smit, international
Jovrnal of Achviertising, Vol 20, Mo, f, 2001, pp. 1 2-46

Social media wehsites such as Facebook, YouTube and Twitter provide
unlirmited means for internet users to interact, express, share and

ng motivations for brand-related

Country

United States (571]

United Kingdom [257]

China (70)
Australia (57
Canada (44)

Industry Sector

Media and pul
Food [152]

Drink and beverage (112]

Retail (114)

Leisure and entertainment [102)

Brand

Facebook [175]
Twitter [103]
Coca-Cola(51)
Unilever [45]
Google (39)

hing [(257)

create content about anything, including brands. View Summary

Ag Visit our:

Social Media Topic Page

Molly Flatt on social media

Moihy Fialt, Admap, Januans 2000, pp 10-70

We clairm to love cheap goods and proudly brandish our own-brand
haked heans, but in truth we do notvalue these mass-produced items.
View Summary

SUGGESTIONS

social media trends
digital media effectiveness
social media and research

collaboration and co-creation

The multidimensional nature and brand impact of
user-generated ad parodies in social media

Bruce & Vanden Bergh, Mira Lee, Elizabeth T. Quilliarm and Thomas
Hove, International Journal of Acdvertising, Yol 30, Mo, 1, 2071, po
TOZT2T

What is the impact of ad parodies on the brands they spoof? This
guestion arises frorm the recent confluence of heightening comedic
interest in parodying advertising and the growing trend of amateurs
creating their own ad parodies in social media. View Summany

MORE

Conference notes - Social media and market research: we
are becoming a listening economy and, while the future of
market research is bright, it will be different

Mike Cooke, International Jowrna! of Market Research, Vol 57, No. 4,
2003, pp. 550-5532

This paper summarises presentations given at the WARGC Online
Research Conference, 4-5 March 2009 View Summary

MORE ~

On Social media - | want the chicken... | think

Moih: Fialt, Acmap, Qctober 20009, po, $0-40

Technology has brought consumers an almaost infinite degree of choice

Products are broken down into smaller and smaller constituent parts so
e can customise every aspect of our consumer experience to suit our

Warc's research team
at your service

Learn More

wareplus

Additional
Filters

http://www.mbs.ac.uk/library




MBS Library Service

Searching WARC

Navigation Menu

( Use the Navigation menu to view content by topic and related sub-categories. Topics include: \

Case Studies: browse cases (by sector/campaign/media channels/region), campaign videos (by brand/brand
owner/agency, latest awards

Topics & Trends: shortcut to the WARC index, topic pages, company profiles, WARC briefings and best practice
papers

News & Opinion: browse latest bulletins, conference papers, blogs, quotebank, classic speeches and event listings
Forecasts & Data: browse preformatted datasets or customise data for advertising expenditure, forecast reports,
global media costs, benchmark data and media trends

K Select a category to view sub-menus, see below example of finding case studies using the Case Finder /

Advanced Search

CASE STUDIES TOPICS & TRENDS NEWS & OPINION FORECASTS & DATA YOUR WARC

Sports fans in Europe: channels,

Case Finder social media and the Olympics
Pinpioirt the evidence yogf need — competitive inteligence, strategy support and fresh ideas

Home  Case Finder

Campaign Video

Watch the crestive that)

inmovative and market-| Gase Studies Case Finder

Use the Case Finderto pinpaintthe ideas and evidence you need from
thousands of award-winning advertising effectiveness case studies

Latest Awards
Browese campaigns fro

including Effies, IP& an | Industry Sectors: a ‘ Cases found 33
results
. | ‘Campaign Objectives: g insishSeators:
Warec Prizes None selected
Enter our annual case Find cases matching: Campaign Objectives:
‘Warc Prize for &Azian 5 @ at least one of my sslections Brand launch
O My exact selsctions Media & Channels:
_ =7 - Flerand launch I Gtokal branding MWord ofmouthand
promotions Herand relaunch, repostion Clincresse awareness viral *
untry, 2010 [l Buil brane sty F it oy Countries & Regions:
O Bwitd, defend brand position Oincrease sates, volums Mone selected
=3 [ change brand image: Cwsaintain price premium Target Audience:
[ oevelop, revitalize markst Cttarket share - increass Mone selected
Oerive web traffic ORetain existing customers Reset search
[ empioyee reations, recruitmert O social, poitical and non-profit sims. O only show cases with videa
[ Financial, shareholder relationships [CD=uppart evert, sponsorship
= =

YOUR CURRENT REFINEMENTS: =
All iz Case Studies
Brand launch

Results:  1-10 of 33

—
Search Within

m 1 Unilever: New Lynx Rise Wake Up and Stay Alert

Direct Markeling Association - UK, Bronze award, 2070

Unilever wanted the Lynx Rise launch to he accompanied by
conversational buzz and encourage consumers to interact with the

‘Word of mouth and viral *

Enter a search term:

& within results O Hew search brand. View Summary
Date range 2 Microsoft Corporation: Microsoft Windows 7 Launch Parties
Direct Marketing Association - US, Bronze, ECHO Awards, 2010
From 2009 10 2010 Microsoftwanted to reach tech enthusiasts and influencers to help
promaote Windows 7. Since a key component of the marketing message
() was that the wishes of regular users everywhere were taken into

consideration, the company wanted Windows 7 to be explored and
shared by friends and family. View Summary

Country [—] 3 Ford Fiesta - Fiesta Movement

Jay Chigt Strategic Excellence Awards, Bronze, Social Media Strategy,
United States [15) 2040
United Kingdom (&) Tearn Detroit Dearbon helped Ford Fiesta to gain credibility with the
Germany (4] young, city-dwelling Fiesta target audience. View Summary

Australia (4]

http://www.mbs.ac.uk/library




Research support & contact details

Further Support
A full research and enquiry service is available across the Eddie Davies Library & Precinct Library during core
hours. You can contact us in person, or alternatively by telephone or email.

Eddie Davies Library Precinct Library

Manchester Business School (West) Manchester Business School (Crawford House)
Booth St. West. Oxford Rd.

Manchester Manchester

M15 6PB M13 9QS

Telephone: +44 (0)161 275 6507 Telephone: +44 (0)161 306 3200

Email: libdesk@mbs.ac.uk

Web: http://www.mbs.ac.uk/library

Alternatively try our Business Answers 24/7, a searchable database of frequently asked questions, providing
guidance on the library databases or our Business Research Plus blog providing useful tips on business
research topics.

Manchester Business Answers 24/7: http://www.mbs.ac.uk/bizlib247
Business Research Plus: http://bizlib247.wordpress.com

U Keep up to date with the latest library news via our RSS feed or follow us on Twitter
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